2012-2013 Lesson Plan for Henrico 21 Awards - 5308
 
Lesson Title: Media Literacy and PSAs
Lesson Submission Number: 5308.
Target Grade/Subject: English 6 advanced
[bookmark: _GoBack]Length: Two 90 minute class periods (180 minutes total)


 Summary: 

As part of the Media Literacy mini-unit, students had previously gathered data and learned about the different types of media (billboards, commercials, newspaper ads, etc.) as background information. In groups the students collaborated to create a PSA. Together the groups first chose their group topic which had to relate to an environmental issue. Next they worked together to:
· Create a group rubric
· Establish norms for the groups
· Establish roles and expectations for group members
· Once the roles were chosen, they created their own individual rubrics that reflected their personal job for the group. 

During one class period, they planned the group PSA, rubrics and expectations and set guidelines for their project. During another class period, they created, recorded, and finalized their PSAs before they were each presented to the class. Projects were graded using the student-created rubrics.


Essential questions:  

What qualities should an effective PSA have?
What expectations do I have for myself and others when working in groups?
How do I ensure my message and mood are conveyed to an audience?



 Lesson Development:

DAY 1: After students reviewed their media literacy information and taken a quiz, this classwork mini-project began. Students were given a handout to help guide their development and planning of their PSA within their groups. In their groups of 3 or 4, the students were instructed to collaboratively complete the planning guide. This helped them establish which task or role each person in their group would be responsible for. This also served as a way to keep every group member accountable for their roles, as it contained required information for facts, pictures, music, etc. that would be included in their product. These roles included: 
· Editor (person in charge of putting together and finalizing information into project including citations) 
· Fact Finder (person in charge of finding appropriate facts to appeal to the audience about their topic)
· Picture Finder (person in charge of finding appropriate pictures to appeal to the audience and convey emotion)
· Music Finder (person in charge of finding music to convey emotion).  

When this was completed, the groups worked together to complete their group rubric and individually to create their individual rubric. Students would be evaluated by both the individual and group rubric. Students had to determine what information was necessary to include in their PSA to reflect the data gathered and how this end product would be best evaluated. 

DAY 2: The following class period, their rubrics were turned in for review, and each group began the planning and creating of their PSAs. Groups could choose which technology tool would best communicate their researched information to their intended audience. At the end of Day 2, students wrote a brief description of how their group members worked together and contributed to the project. They completed a short worksheet about what emotion they wanted to convey to the audience, what their audience was, what tool they used to create their message, and what effects they used. As each PSA was presented, students did a peer evaluation of the groups, completing the same information, so when they received the peer worksheets back, they could determine if it matched the same information they wanted their audience to understand.


TIP Chart Assessment:

Research and Information Fluency: 

4 - Approaching

Depending on the responsibilities of each role, those who researched and gathered data about their PSA used their research and information fluency skills they were taught in their grade level enrichment classes. Students determined which information sources to use and assembled any facts, images, and media that would best communicate their message to their intended audience. Each group selected the digital tool they deemed most appropriate to deliver their message for their final product.

Communication and Collaboration: 

Approaching - 4

The creation of a PSA is a real-world, authentic application-based task in which each member of the group was responsible for a part of the creation of the final product. Each group established the norms, expectations and rubrics that would result in the best product possible and meet the assignment criteria. Each group had to determine which digital tool would be the most appropriate to deliver their message. Each final product was presented and each student in the class participated in a peer review which was used as part of the final grade.

Critical Thinking and Problem Solving: 

Approaching - 4

Students developed their own expectations and rubric to guide them when creating their authentic and real-world PSAs.  With the information gathered by each member of the group, according to their role, the group had to select the most appropriate digital tool to use to convey their message and mood in the most informative way. They designed and implemented their product to deliver the most impact to their targeted audience.

Creativity and Innovation: 

Developing - 3

Each group designed and created an original product which reflected the information gathered, the intended message, mood and impact of the message. Each group determined which digital tool would serve as the most appropriate vehicle for their message. 
