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2011-2012 Lesson Plan for H21 Awards
 

Lesson Title: The Gatsby Line
Target Grade/Subject: English 11
Length: (total class minutes required to complete)
Three 90-minute classes or one 90-minute class and the rest finished for homework
 

Summary: (Summarize your lesson in 250 words or less)
The Gatsby Line project is assigned to students after they read The Great Gatsby by F. Scott Fitzgerald. This novel features decadent lifestyles in 1920’s America and the materialistic preoccupation of its main characters. The Gatsby Line project engages students in the creation of a modern advertisement for the clothes, cars, or homes of the time in an effort to cultivate an understanding and appreciation of the 1920’s. To add a modern twist and relevancy, students imagine their clothing designs are from Project Runway; the car designs are from the Detroit Auto Show, and the house is an HGTV Dream Home. The goal for this project is to have students analyze two things: the materialist elements in the novel and the art of persuasion. Throughout the year, the students study persuasive techniques, and this project gives them an opportunity to implement persuasive strategies while displaying their perception of the clothes, homes, and cars in The Great Gatsby. In addition, symbolism is prevalent in this novel, so the project allows them to choose key symbols, work the symbols into the illustration, and explain what they think each symbol represents.  

 

Essential questions:   (What are the foundational questions that students should be able to answer after this lesson?)

· What values and beliefs shape the American identity?
· What role does persuasion play in our daily lives?
· How has our society changed as the result of advertising?
 

Lesson Development:

Process/Tasks/Assessment: (Describe what the teacher and students are doing during this lesson.  Include details about particular tasks and essential resources/tools.  Include a description of the artifact that you will collect as evidence of content/skill mastery and state how you will communicate your assessment expectations to the students.)

· Once the students choose which advertisement they will create, they will need to familiarize themselves with the programs’ (Project Runway, HGTV Dream Home, and the Detroit Car Show) current advertisements and begin thinking about how they can turn the logos and ideas from these advertisements into something that will work for the Gatsby Line. In addition, students will need to take notes on persuasive techniques used in the advertisements and how they can incorporate similar persuasive techniques in their advertisement. We will have studied persuasive techniques (emotional, logical, credibility appeals) as well as fallacies, so students will have prior knowledge of what they are looking for and duplicating in their ads. In order to adequately complete this beginning phase, the students will need to conduct an advanced Internet research to find advertisements for Project Runway, HGTV Dream Home, and the Detroit Car Show.
· When students have decided how they want to advertise, they will then make a list of the symbolic colors used In the Great Gatsby.  For example, the color white shows up frequently at the beginning of the novel. Fitzgerald often uses white with the wealthy female characters to symbolize their blankness and unwillingness to act “real.” Acting “real” would potentially soil their white facades. Once the students have chosen at least five symbolic colors, they will then plan how these colors will be incorporated into the design of their advertisement. In addition, students may also pull other symbolic elements used in the novel. For example, there is a large pair of eyes on a billboard overlooking the Valley of Ashes. These eyes are believed to symbolize God. These eyes could be worked into the clothing, house, or car design.

· After they complete the planning, students should begin drawing the advertisement, using either the computer or paper. Ideally, one student is drawing, while the other student is creating the text for the advertisement. The text is as important as the image, for the text is key in the advertising element. During this stage, students can email me through School Space and may contact advertising experts in the local Richmond area for support and guidance. 
· When the assignment is complete, students will present their advertisements to the class. When everyone has finished presenting, they will then respond to the following School Space Discussion Board Prompt and respond to at least one classmate: Although there were some advertisements used in the 1920s, advertising played a limited role in society at that time. As seen in The Great Gatsby, the 1920s was an exciting and turbulent time in society. How would advertising, as we know it today, have changed or altered 1920’s America?
The following rubric will be used to assess the advertisement, and the Discussion Board will be graded based on depth of analysis and student response. 
Graded Requirements:
· In the presentation of the design, students must include symbolic elements that reflect important aspects of a character and/or incident in the novel. Students must include both symbolic colors and items in the design. (60 points) 
· The advertisement itself should have an eye-catching heading as well as persuasive text, coaxing the magazine reader to want to buy the product or watch the show. (20 points)

· The entire ad should be clean, colorful, and creative. (10 points) 

· On the back of the ad, all symbolic elements must be fully explained. (10 points)

 

TIP Chart Assessment: 
Using the TIP Chart, identify which level (e.g. entry, developing, approaching, ideal/target) your lesson falls in for each of the categories below AND write a brief statement to describe what the students are doing as it relates to the indicators on the TIP chart.  NOTE:  This step is important.  For example, if you identify your lesson as level 5 for Research and Information Fluency, you must explain why you selected that level in terms of what the students are doing that would make the lesson a 5 for that category.   
Categories:

· Research and Information Fluency: Ideal/Target (6-7)—Students must complete independent research on the three popular television programs/events in order to find appropriate logos/slogans used for these particular programs/events. In addition, students must also research how these programs are advertised, synthesizing the Internet sources and discerning between effective/ineffective advertising strategies. Students must also use the novel to research color symbolism. 
· Communication and Collaboration: Ideal/Target (6-7)—Students will work in pairs, communicate with advertising experts in the Richmond area, and use School Space email to talk to me about the best ways to create an effective advertisement. In addition, they will complete a School Space Discussion Board after presenting to discuss the effects modern-day advertising would have had on 1920’s America.  
· Critical Thinking and Problem Solving: Ideal/Target (6-7)—Throughout this assignment, students must critically analyze effective persuasive techniques, symbolism and how it relates to literature, and the cultural significance of advertising and how it has affected our nation since the 1920s. Student will conduct advanced Internet research, contact appropriate experts in advertising, and communicate with each other about this assignment.
· Creativity and Innovation: Ideal/Target (6-7)—The advertisement is the embodiment of creativity. Students must take what they have seen and experienced as consumers and viewers and use that to shape an entirely unique advertisement for the Gatsby Line. As students reflect on the 1920’s era, they develop an appreciation for the influence of that era on the fashion, cars and homes of the 21st Century. 
