Advertisement Agency Business Plan
This group activity will be worth a total of $1,000.  
Your earnings will be based on how well you work both as a group and as an individual. 

Directions:  Complete this packet both as a group and individually.  Put all parts of this packet in your folder to be collected.

GROUP WORK:  What is the theme of your ad? The theme of your ad is the central idea that recurs and is connected to the ad to produce an effect in the consumer.  
*Think about “branding” your product so that it feels special and original. 




Once you have decided your theme as a group – ANSWER IN DETAIL BELOW

	Element
	Your Answer
	How Will You Show It?

	Product & Chosen Media
(Example: Shoe & TV Commercial)


	
	

	Target Age Group (Pre-teen, Teen, Adult, etc,)


	
	

	Target Gender (Male or Female?)


	
	

	Technique #1 



	
	

	Technique #2 



	
	

	Design (Modern, Nostalgic, etc.)



	
	

	Brand Brainstorm (What will make your ad stand-out and seem original?)



	
	






WRITERS & COPYWRITERS  

NAME (S) of YOUR GROUP’S WRITER(S) TODAY:



Directions:
Use this space below to brainstorm your writing.  Keep in mind your TWO TECHNIQUES when thinking of the persuasive statements you must make.

What are your two techniques?
1. 

2. ____________________________________________________________________________________



Consider Creating a SLOGAN or JINGLE for creating your group’s product:
Brainstorm Your Ideas Below:






You need to be brief, but you need to be effective.  
CHOOSE STRONG WORDS to PERSUADE YOUR AUDIENCE!!!
Brainstorm Your Ideas Below:























PRODUCTION TEAM (ACTORS/SPEAKERS/SOUNDS EFFECTS)

NAMES of YOUR PRODUCTION DEPARTMENT MEMBERS TODAY:



Directions:
Use this space below to brainstorm your WORK.  Keep in mind your TWO TECHNIQUES when thinking of how you will product your product (radio or tv commercial)?

What are your two techniques?
1.

2.____________________________________________________________________________________



Consider Using a MOTIF (just like recurring words, sounds can also act as a motif  that you will use frequently – for example, the tune in a McDonald’s radio or tv commercial that goes along with the words “I’m Lovin’ It”)

Brainstorm Your Ideas Below for sound effects for your radio or tv commercial:





You need to be brief, but you need to be effective.  
CHOOSE THE MOST EFFECTIVE WAY OF PORTRAYING YOUR PRODUCT 
POSSIBLE WAYS TO PORTRAY/SHOW YOUR PRODUCT:
MovieMaker, Adobe Premier, GoAnimate, Xtranormal, PPT (export as a video),  iMovie, etc.

Brainstorm Your Ideas Below:




















ARTISTS & ART SUPERVISOR

NAMES of YOUR ART DEPARTMENT MEMBERS TODAY:



Directions:
Use this space below to brainstorm your WORK.  Keep in mind your TWO TECHNIQUES when thinking of the persuasive DESIGN AND LAYOUT you will use.

What are your two techniques?
1.

2.____________________________________________________________________________________



Consider Using a MOTIF (an image that you will use frequently – for example, the Nike symbol for creating your group’s product)
Brainstorm Your Ideas Below for a SYMBOL or IMAGE for your COMPANY:






[bookmark: _GoBack]
You need to be brief, but you need to be effective.  
CHOOSE THE MOST EFFECTIVE WAY OF PORTRAYING YOUR PRODUCT 
POSSIBLE WAYS TO PORTRAY/SHOW YOUR PRODUCT:
Clip Art, Internet Images (Lifelike Photos), Cartoons, Hand-Drawn, Photography you took, etc.

Brainstorm Your Ideas Below:








