Lesson Plan for Henrico 21 Awards
Teacher Name: Laura Nichols
Lesson Title: Stop Motion Animation: Local Advertising
Target Grade/Subject: Art IV/V Honors
Length: Approximately 3 weeks
Summary: Students worked in small groups to create a stop motion animation video which advertises a local business. Students worked collaboratively with a business owner to create an advertisement which positively represents the business. Completed projects were shown on each business’ website.
Essential questions or objectives:   
What makes a successful advertisement? 
How must you approach art making differently when working with a group and when working for a client?

How can 2-D visual arts principles of composition and design be used with moving imagery? 
Virginia SOLs:
AIV.3, AIV.4 , AIV.7, AIV.8, AIV.11

Resources:

Technology: Student laptops, teacher laptop, digital camera, digital video camera, Windows Movie-Maker, iMovie, Adobe Photoshop Elements, Audacity, Internet browser, Example videos on YouTube, Web tutorials on YouTube and other websites.
Library created pathfinder of resources on how to create a good advertisement:
http://tinyurl.com/goodadvertisement
Teacher created link of stop motion and Photoshop tutorials: http://www.delicious.com/Nichols_classlinks
Other Required Resources: Various art materials (paint, paper, clay, chalk, etc.), camera tri-pods, books on advertising and design
Lesson Development:

Process/Tasks: 

Before the project begins, Teacher reached out to various local businesses in the community and looked for volunteers to participate in this project. Businesses filled out a brief questionnaire discussing what they are looking for in an advertisement. Questionnaire is attached as a supplementary document.

Day 1 – Teacher introduced stop motion animation by showing example videos from YouTube which demonstrate a variety of animation techniques. Students evaluated advantages and disadvantages of various media and discussed how particular videos were made.

Day 2 – Teacher showed a PowerPoint on animation which explores an overview of the history of animation and explains different animation types (traditional, Claymation, cut paper, stop motion photography). Students divided themselves into groups and chose a business according to their talents and interests.

Day 3 - 4 – Teacher provided scaffolding for student research with internet links on advertising, stop motion, and software tutorials using http://www.delicious.com/Nichols_classlinks and http://tinyurl.com/goodadvertisement. Students independently researched advertising using these links as a starting point. Students brainstormed to create a storyboard of their animation. Teacher discussed copyright law regarding music with students and provided supplementary web links for copyright information.
Day 5 – Students communicated with their business contact via phone, email, or in person to explain their plan and get feedback. Students made adjustments as needed based on this feedback.

Day 6 & 7 – Students created a brief sample video in the media they had chosen to work with. Creating this video helped them become comfortable with animating through stop motion.

Day 8 – 10 - Students drew/photographed their images.

Day 11-13 – Students edited the images in Photoshop and Movie Maker and added sound.

Day 14 – Students cleaned up and finished completed video and exported it as a movie file.

Day 15 – Students viewed the finished videos in class and engaged in a group critique. Students evaluated their own work and that of classmates according to the grading rubric.

Day 16 – Students made minor changes to their videos as a result of advice given in the group critique.

Follow up: Students gave their completed videos to their business contact and included a thank-you note. Business owners put the completed videos on their business websites (with student assistance as needed).
Evaluation Procedure:

Assessment of objectives:  Each group turned in a completed animation video which was graded using a rubric (included under student examples below). Students also engaged in a group critique and completed written evaluations of their own work and other students' work. Completed student videos are available on YouTube: http://www.youtube.com/user/lknicholsvideos as well as on individual company websites: http://ichibanjapanesecuisine.com/news/ichiban_videos and http://alexandersbbq.com/default.aspx
	 
	0-9 points
	10-14 points
	15-17 points
	18-20 points

	Success as an advertisement
	Finished video is offensive or irrelevant as an advertisement.
	Finished video does not follow the clients' requests and expectations as an advertisement.
	Finished video addresses some of clients’ requests, but disregards others.
	Finished video meets and exceeds client expectations. Group worked with the client to reach an agreement to create a successful advertisement.

	Use of technology
	Computer technology is not utilized.
	Windows media maker is used to bare minimum extent to create video. Video is not saved in proper format.
	Video utilized Photoshop, audacity and other programs but without a high level of skill.
	Group took initiative to learn and use several programs to create or edit their video. Technology programs are chosen for appropriate purposes and used with skill.

	Composition and aesthetics
	No thought to composition is evident
	Very little effort was put into creating effective composition.
	Thought is put into either individual shot composition or overall composition but not both.
	Finished video is aesthetically pleasing and well crafted. Obvious care was taken to use composition in each shot and in the overall piece. Movement, variety, unity, and balance are utilized.

	Interest and Originality
	Video is nonsensical, boring, or inappropriate.
	Video is extremely simple or does not make sense in the context of an advertisement.
	Advertisement is overly simple or does not hold the viewer's attention. Idea is recycled from existing videos.
	Advertisement is clever and well thought out. It is obvious that the group brainstormed multiple solutions before choosing one. Video evokes a clear response.

	Craftsmanship and Effort
	Video is sloppy and unfinished. 
	Video could use more refinement to make it seem finished
	Video is clearly finished however there are issues with craftsmanship that keep it from seeming professional.
	Video is very clean, skillfully completed, and professional. This is something you are proud to have on view on a public website!


TIPC Assessment:

(Using the rubric, identify where your lesson falls in each of the categories below.  Write a brief statement indicating what elements of your lesson make it strong in each of the following areas.)

Research and Information Fluency: Students worked independently to research internet sources on their own to discover how to best create their advertisement as well as how to use the programs they have chosen. Students were given the choice of whichever programs and applications worked best for their project, including Adobe Photoshop, Windows Moviemaker, I-movie, Audacity, etc.
Communication and Collaboration: Students worked in collaborative teams with actual businesses in the community. Students were responsible for keeping their client updated with the projects’ progress. Students created their own original works which are displayed on the internet to be viewed globally. Students demonstrated understanding of ethical art creation by selecting copyright free music or creating their own original music to accompany their video. 
Critical Thinking and Problem Solving: Students used client questionnaire as an open-ended resource to develop an appropriate video. Students chose the type of animation which worked best for their concept and then chose technology which would work appropriately. Students sought out tutorials to assist them with limited teacher assistance. 
Creativity and Innovation: Students worked in collaborative teams to produce original artistic videos for real world clients. Student products were posted on YouTube.com and client websites and are viewable worldwide. Some videos required students to individually edit dozens or even hundreds of images in Adobe Photoshop to make the videos look professional. One student group created a video advertising the Godwin Visual Arts Department, which was used by middle school teachers in feeder schools to advertise the arts to rising 9th graders. As a result of this project, students were approached by school library staff to create a video advertising the Henrico County library program at all levels. This project is being completed by individual students outside of class. 
