2013-2014 Lesson Plan for Henrico 21 Awards
 

Lesson Title: Human Rights Public Service Announcements (PSAs)
Target Grade/Subject: 7th Grade English
Length: 5-6 Class Periods over 1-1 ½ Months
Summary: 
After reading the novel, “Uprising,” and the short story, “A Christmas Carol,” which discussed the plight of the working class during the Industrial Revolution, we wanted our students to continue to explore the concept of “human rights.” The students chose a human rights issue that exists in the modern world, researched that topic, and prepared a Public Service Announcement (PSA) on that particular issue. The students had three main goals in creating this presentation: to inform the audience about the topic of their choice, explain the relevance of the topic in today’s world, and provide the audience with a “call to action.”
Essential questions:
· What human right am I willing to fight for?
· How do I effectively convince others to support that human right?
Lesson Development
90 Minutes:

Students were provided with the assignment instructions and rubric. The students spent half a class period learning about research techniques and reliable/unreliable sources with the librarian.  During the second part of the period, the students had time to explore the “Issues and Controversies” database and research topics independently.

Homework: 

Students submitted topic permission slips, signed by their parents, for a homework grade. Students with similar topics of interest were grouped accordingly in pairs.
45 Minutes:

The teacher presented a short PowerPoint on propaganda techniques. Then, the students watched example PSAs, identifying their techniques, and evaluating their effectiveness. These sample PSAs came from the following websites:

· Time’s Top 10 Public Service Announcements
· The Ad Council
· Ads of the World
· 

 HYPERLINK "http://library.duke.edu/digitalcollections/adaccess" 

Duke’s Ad Library
· 
Ad Flip

· 

 HYPERLINK "http://bestadsever.com/" 

Best Ads Ever


Homework: 

The students had several days to watch TV and identify one effective commercial and one ineffective commercial.  
90 Minutes:

In class, the students used a Schoolspace discussion forum to explain the TV commercials that they saw and analyzed the effectiveness/ineffectiveness of their chosen ads. Students read each others’ responses and then discussed the following as a class:

· “Based on the class observations, what are the techniques and mistakes that tend to make an ad effective or ineffective?”
The students watched a YouTube video on propaganda techniques, recapped each technique, and identified which ads described in the discussion forum used each type of propaganda.  The teachers showed some additional examples of propaganda techniques: for example, a Mac vs. PC ad that exemplified card-stacking and the scene in Elf when Buddy believes a sign claiming to brew “The World’s Best Cup of Coffee” (example of assertion).

Students evaluated, in partners, whether or not propaganda is always bad and why/why not that is the case.  Then, the students watched a Dawn ad about the BP oil spill and a Red Cross commercial and evaluated the merit of their usage of propaganda.
60 Minutes:

Students learned how to use Popplet, how to share research using Google Docs, and began working on their group’s Popplet storyboards.
Homework: 

For several weeks, the students were given 20 minutes here and there to work on their research and their Popplets in class. The Popplets counted as a homework grade, and the teacher provided feedback on each group’s Popplet. Students also completed research and planning for their PSAs outside of class.
45 Minutes:
The ITRT came in to give provide some final information on PSA strategies and filming techniques before the students began producing their movies.
Homework:

We offered an extra credit opportunity involving propaganda techniques. Students could locate and evaluate commercials or advertisements (from a variety of media) and analyze the advertisements using the Extra Credit Observation Chart. 
15 Minutes:

Closer to the project deadline, the students watched a more modern version of the “Your Brain On Drugs” PSA and evaluated its effectiveness and its techniques.
Homework:

Throughout this time period, students were expected to complete research, communicate with their partners and plan their PSA.
90 Minutes:

Students were provided with a full class period to finish the filming process and edit the movie with their group members.

90 Minutes:

Students watched the PSAs in class and evaluated them using the peer observation sheet.  We hope to recognize the winning PSAs in each class.  We have discussed providing some students with medals, or using the best PSAs as “commercials” before a movie day later in the semester, etc.

TIP Chart Assessment:

Research and Information Fluency:
Target – 7 

Using the “Issues and Controversies” database as a starting point, the students chose their human rights issue and then further refined their research questions to learn more about that particular topic. The students used Popplet to assemble and organize their research in preparation for the creation of their PSA. The students used Popplet to organize quotes, Youtube videos, images, and other media that would help them make their PSA. Students combined this research and synthesized their understanding of their chosen topic and of propaganda techniques in order to make their PSAs. The students displayed their research by creating movies (in Moviemaker and iMove) and then posting these videos to Vimeo. The task in this particular project was authentic because the students’ videos address real issues that are pertinent in the modern world. Many of the student’s videos had “call to actions” that referenced real organization’s webpages or upcoming community service events. 
Communication and Collaboration:

Target -7
Students used two main digital tools to facilitate communication and collaboration. The student groups used Popplet to organize their research and storyboard their PSAs. Many students chose to use GoogleDocs for this purpose as well. Time for collaboration was provided at school, but the tools allowed the students to collaborate outside of school hours as well. Each pair assigned each other jobs and tasks in order to complete the project effectively. The students completed an in-class reflection (that was a journal entry) on this project, in which they reflected on their research, groupwork, and the creative process. 
Critical Thinking and Problem Solving:

Target – 7
When creating their Popplets, the students chose videos, images, and media that made their topic compelling and convincing. Then, the students selected the most appropriate digital tools and techniques to “sell” their human rights using various propaganda techniques. Students used specific movie editing effects (black and white, fade, brightness levels), audio techniques (sound effects, tone of voice), and visual images in order to convey the importance of their human right and create a compelling “call to action.” 

Creativity and Innovation:

Target – 7
The students used Moviemaker and other movie editing software to create meaningful, original work that allowed them to analyze current trends regarding the human rights issue of their choice. Along with providing information on the human rights issue of their choice, the students presented solutions to their problems in the “call to action” portion of the assignment by mentioning a real group, website, or community service event that could be explored for further information. Many students also took risks in creating their PSAs. Some students chose movie editing techniques that were new to them (for example – green screening), while other groups chose “hot topics” in American society that lead to informative class discussions (Ex. Gay Marriage, Muslim garb, etc.).
