2011-2012 Lesson Plan for Henrico 21 Awards
 

Lesson Title: Out of This World Travel

Teachers: Jen Travers, Jeannie Costin

Target Grade/Subject: 4th / Science 4.7 Planets 

Length: (total class minutes required to complete)
This lesson should take two to three 45 minute lesson periods depending on which program the student chooses to utilize to create their product.

 

Summary: (Summarize your lesson in 250 words or less)
This is a culminating activity based on Science SOL 4.7  The students were in charge of coming up with a marketing campaign to increase attention and tourism to their planent.  The students could use any application on the MacBooks to complete their marketing product.  The open choice allows the students to use the technology they are comfortable with and showcase their individual talents. 

 

Essential questions:   (What are the foundational questions that students should be able to answer after this lesson?  
The student will be able to identify the main characteristics of their chosen planet in our solar system including the essential questions found in 4.7 curriculum frameworks.  Students were encouraged to include facts and activities related to thier planet including but no limited to temperature, gravity, size, planet surface (gas or terrestial), or location related to other planets and the sun.

 

Lesson Development:

Process/Tasks/Assessment: (Describe what the teacher and students are doing during this lesson.  Include details about particular tasks and essential resources/tools.  Include a description of the artifact that you will collect as evidence of content/skill mastery and state how you will communicate your assessment expectations to the students.)

+ The lesson began with the students completing a research guide on their planet in the solar system. The students were to research their planet using a variety of books and internet sources using One Search.  

+Using the information found during their research, they were then encouraged to use their creativity to design activities on their planet relating to their facts. For example, saturns rings could represent a roller coaster.  They then had to decide what they wanted to create in order to drive traffic to their planet.  The students were given a brief review of a few programs that are available to them including but not limited to Garageband, Pages, Keynote and PhotoBooth.  They then worked together to brainstorm and create an  individual script, rough draft or story board for thier project. After their ideas were written out and rough drafted, they were read by another student to edit.  

+The teachers reviewed the rough drafts before final creation. Students then created their individual projects which included songs, TV and radio commercials, brochures, posters, and cartoons.  The teacher and ITRT was available for assistance when working with the programs.

+The students were given a rubric that included the basic stipulations of the project.  They are to include at least 4 facts and 2 activities that relate to their facts. Their outcome should create an interest in their planet so the reader, viewer or listener wants to visit the planet.  

+ Products were collected and shared with everyone on the grade level.  
 

TIP Chart Assessment:

(Using the TIP Chart, identify which level (e.g. entry, developing, approaching, ideal/target) your lesson falls in for each of the categories below and write a brief statement to describe what the students are doing as it relates to the indicators on the TIP chart.)

Categories:

Research and Information Fluency: 7

Students used a research guide to gain additional knowledge about their planet.  Students used text and internet resrouces to collect their information.  Students must a clear understanding of thier planet in order to create activities related to their planet.

Communication and Collaboration: 6

Students worked together to create and edit individual scripts.  The students were encouraged to bounce ideas off each other to fufill their individual projects.  Th student’s final product had to clearly communicate facts about their planet as well as reasons people should visit the planet. 

Critical Thinking and Problem Solving: 4

Students were given the task to drive traffic and interest to their planet.  They had to create a marketing tool using technology to accomplish this goal.

Creativity and Innovation: 7

The students created unique projects based on their personal technology skill level and talents. With the open option of a variety of  programs available, the students were able create a variety final products.

